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“Bayer Innovative Soccer Class”
Kids Experience the Excitement of Freestyle Football with World Cup Official Match Ball “Brazuca”
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Bayer in Japan recently hosted the “Bayer Innovative Soccer Class” to showcase the company’s innovative materials
used in many areas of daily life, including soccer equipment. The eighteen schoolchildren who participated got to
experience an artistic form of soccer that incorporated moves such as balancing the ball on the head, juggling the ball

while sitting, and even dancing to music.
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The fun event featured a performance and lesson by
world-class freestyle football team “Cube”, follwed by
mini-games that pitted the kids against former German
national team member Mr. Guido Buchwald.
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Bayer Materials and Technologies Support Major Sporting Event
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Bayer polyurethanes help give optimal properties to the Brazuca - the official match ball of the 2014 World Cup.
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oYy A-BFLIOAEMEDF—L  The Brazuca World Cup Ball is made from Bayer's
DEM. 7T 1 I AHOBELLBEZ DT polyurethane materials. It is these materials that give
b < CURBTIZY v A—R—ILEBS T this ball — packed with know-how and expertise - its
perfect shape and outstanding properties.
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From functional clothing to footwear, athletes benefit from Bayer solutions.
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Bayer innovative materials also help ensure the comfort and high functionality of the outfit that players wear.
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Bayer technologies support the comfort and safety of both the athletes and the soccer fans.
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Bayer is offering intelligent solutions for the World Cup stadiums
in Brazil, such as Makrolon polycarbonate sheet roofing.



\MTITILNYTITZIVIAIAD

ES[ricEy 1y kca

Bayer MaterialScience consolidates its facilities in Kansai area
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Speedily offering innovation, contributing towards a “Better Life”
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step up to provide innovative solutions to its customers.

2009 (CHRARA—T > UM /R—2 3> o9 — 3 BARTORIRER
D% E L THEE, EFNRISHRR T, 7o 7AF NS CEVWTEEER
REARIS LTS TWVS

SESABADNAIIL XTIUT7ITA IV A0 RZ  RERBIEHOA /RN—3> -9 —(CHRE. 8% E
%z 2TREBOREFIZBIBICEN LA N\T TILY LY U HA R OARMIEREC Rt (CTEER b?Lo,‘F*A%':nE,.,\L/

In May this year, Bayer MaterialScience consolidated its offices in Kansai into the Innovation Center in Amagasaki,
Hyogo prefecture. With all divisions in Kansai now concentrated in Amagasaki, Sumika Bayer Urethane Co., Ltd. has
also transferred its head office to the same location. From the renewed location, Bayer MaterialScience will further
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#1:-Tanaka E, Momoeda M, Osuga Y et al. Burden of menstrual symptoms in Japanese women: results from
a survey-based study. ) Med Econ 2013; 16(11):1255-66.

-Tanaka E, Momoeda M, Osuga Y et al. Burden of menstrual symptoms on Japanese women — an analysis of
medical care-seeking behavior from a survey-based study. Int ] Womens Health 2013; 2014(6):11-23.
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Having found out from an outcoms study of 20,000 women
that the percentage of women who seek medical help for
menstrual symptoms is low, Ms. Kuri Kobayashi, Women's
Health Marketing set up a cross-functional project team,
believing that we, as a pharmaceutical company, would
want to increase our understanding of menstruation. The
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team conducted a questionnaire of 2,631 people within the
company, to gain an understanding of common problems,
as well as to calculate economic losses. The team is currently
conducting various activities, with a view to properly
informing both men and women and getting women to see a
gynecologist about any problems.
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Women's Health Project wins award for the promotion of women's health and work-life balance!
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The project was presented with the award by an
independent outside agency in its first year. The
management was also pleased about the award decision.
Members looked thrilled, saying the award was really
encouraging.

TZEDERET—V 5147 - NFVRTI—RIEEE 1 LI13?

ZHEOBEIKWVEDT =Y - 47 - NT U ADEFHEPB LK
S<LEMULZEEDREANRE I NG, BEfE. HEBLEND
. SEGNATIVERDEFD. T4 4 EFETHRRER. R—
Z - FILERT I —TRERERERIRENZEL TV,

Tz DOREEES ->T?

NPOLZMDEEE A/ R—IAHRIC L2 REER. LEORREY
HOZALICEATZHHERE DS (ZHEDRRRE) OERECERS
N3, ¥+ V77 v 72R2ZEFEE3 . ABBPIPEERO
BUENEEBEITEAEICHD D, TSI ERERD TTHEDORE
BED—0 - 247 - NZURHHEE) £HD.




TOSIIMNEZZBAYN—T-E . ZBOEBERNRIT?

Members give their support to the project
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Kuri Kobayashi, Sayaka Matsubara : Business Unit Women's Health & Established Brands
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Bayer chlorine production technology nominated as
finalist in German Industry Innovation Awards
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Announcement of winners of the "6th Bayer Recipe Contest"
$ Mar. 31
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Announcement of winners of "My favorite Photo Contest"
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Bayer materials used in futuristic solar-powered plane
second generation Solar Impulse unveiled in Switzerland
Scheduled to fly round the world in 2015

$ Apr. 7 Pick Up
Bauer | in Japan 01
2013FE(1A~12R)5% LR |
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Sales for FY2013 (Jan.-Dec.)

Bayer in Japan achieves dynamic increase

in sales under its Growth Strategy
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Bayer Yakuhin achieves double-digit sales growth in 2013

5 Apr. 17
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Free app "Health Learning Quiz" for iPhone and iPad is released

$ Apr. 18 Pick Up
03
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Bayer Yakuhin launches Adempas tablets

Bayer MaterialScience integrates its Kansai offices into Amagasaki

5 May 6 Pick Up
04
NLIILKEAINIHOOY 21— - TEEERE 1

SGCEY 2L —% —fRIB THBRHIEFIRIEA
Bayer acquires consumer care business from Merck (USA).
Working towards a strategic alliance in the sGC modulator sector

5 May 20
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Pharma School workshop is held in Fukushima
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Sumika Bayer Urethane Niihama Plant wins Responsible Care Award

Eayer HealthCare
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Bayer Yakuhin gains approval of additional indication for the treatment
of unresectable differentiated thyroid carcinoma for Nexavar
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Eighteen schoolchildren take on freestyle football at the “Bayer
Innovative Soccer Class”
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Bayer CropScience K.K. holds National Conference in South Korea
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"My favorite Art Garden" is held at Marunouchi OAZO
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Bayer announced its results in Japan for fiscal 2013. Group sales totaled
¥268,806 million (up 14.4%), thanks to substantial increases from the
HealthCare group (up 15.7% year on year to ¥195,990 million), the
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CropScience group (up 1.9% to ¥32,703 million) and the MaterialScience
group (up 20.1% to ¥40,113 million).
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Bayer Yakuhin has increased sales to ¥221.5
billion in 2013, up 16.5% year on year.This
growth, which far surpassed the original goal
of ¥200 billion, was driven largely by new
products and growth assets.
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Bayer Yakuhin has launched Adempas, the
first drug in the world approved as a safe and
effective treatment for cardiopulmonary disease
and chronic thromboembolic pulmonary
hypertension (CTEPH).
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The Bayer Group has agreed to acquire the
consumer care business from Merck in the US.
The two companies have agreed to proceed
with a strategic partnership in the cardiovascular
sector, focusing particularly on sGC modulators.
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The Niihama Plant at Sumika Bayer Urethane
Co. Ltd. was presented with a Responsible Care
Award at a ceremony organized by the Japan
Chemical Industry Association (JCIA). The plant
continues to maintain its outstanding safety
record.
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Starting with this issue, "Harmony” has been
upgraded with a new design to enable it
to even more effectively showcase Bayer's
innovation and sustainability under our mission
statement “Science For A Better Life.”
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HRHTRBEXNOA1-6-5 T100-8268

Tel. 03-6266-7010

Bayer Holding Ltd.

1-6-5 Marunouchi, Chiyoda-ku, Tokyo 100-8268
Tel. 03-6266-7010

N TIVERGAR

KAt XiEHE2-4-9 T530-0001

Tel. 06-6133-7000

Bayer Yakuhin, Ltd.

2-4-9 Umeda, Kita-ku, Osaka 530-0001
Tel. 06-6133-7000

BAEARZy REXE

KBRHIEXBH2-4-9 T530-0001

Tel. 06-6133-6250

Nihon Medrad K.K.

2-4-9 Umeda, Kita-ku, Osaka 530-0001
Tel. 06-6133-6250

NI /Oy THA I ABARH

KRB FABEXADAT-6-5 T100-8262

Tel. 03-6266-7007

Bayer CropScience K.K.

1-6-5 Marunouchi, Chiyoda-ku, Tokyo 100-8262
Tel. 03-6266-7007

NI IFITIVTA T 2BRARH
RREBTFRBEXADAT-6-5 T100-8211

Tel. 03-6266-7260

Bayer MaterialScience Ltd.

1-6-5 Marunouchi, Chiyoda-ku, Tokyo 100-8211
Tel. 03-6266-7260

FEENTTIILY U HARH
EERREIEHAL3-13-26 T661-0977

Tel. 06-6497-2300

Sumika Bayer Urethane Co., Ltd.

3-13-26 Kukuchi, Amagasaki, Hyogo 661-0977
Tel. 06-6497-2300

FA=TA— N1 I RIT—thA &4t
RREBHPREXRE2-8-5 T104-0031

Tel. 03-3562-1023

DIC Bayer Polymer Ltd.

2-8-5 Kyobashi, Chuo-ku, Tokyo 104-0031
Tel. 03-3562-1023
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