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Bayer Yakuhin will keep
aiming for more innovation
to continue enhancing
patients’ QOL.
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2014: A second straight year of double-digit growth
Bayer Yakuhin will keep aiming for more innovation to continue enhancing patients’ QOL.
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Bayer Yakuhin posted 249.1 billion yen in sales last year, achieving double-digit growth for a second year in a row—

thanks in great part to our power of innovation. Here's a look at how we achieved solid results as we further helped to
answer unmet medical needs and improve the QOL of patients across Japan. .m
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Innovation, the secret to our solid results
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says Bayer Yakuhin President Carsten Brunn. “Innovation
means doing something differently that brings value, and it's
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Looking back on our solid results
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Innovative products drive our growth
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2 straight years of double-digit growth
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Sales weight of “protected products” soarsto 71%
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Innovation, the heart of Bayer Yakuhin's culture
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Japan remains a country of strategic priority for Bayer
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% Source: ©2015 IMS Health, Developed by
Bayer Yakuhin based on IMS Market Prognosis,
March 2014, Reprinted with permission
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IC) Head Shunichi Takahashi: Open Innovation Center Japan is now in full swing!
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Shunichi Takahashi (PhD)
Head of Open
Innovation Center Japan
Bayer Yakuhin
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Meet Zasso Kensaku-kun (Mr. Weed-Search), the industry’s first smartphone app
that allows users to easily identify weeds!
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Bayer CropScience proudly presents the launch of a smartphone app that frees rice farmers from
the stress of identifying weeds that invade paddies. The app searches by category or keyword, and
provides information about the weed, including ideal methods to control it. Project leader Megumi
Shibahara tells us about its features and the inspiration behind it — bringing a “Better Life” to farmers.
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A pioneer in female hormonal products, Bayer constantly strives to improve
the health and QOL of women of all ages
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Since launching the low-dose oral contraceptive (OC) Triquilar in Japan in 1999, Bayer Yakuhin has helped women of
all ages live fuller lives by supplying them with female hormonal products. Here's a look at how Bayer has contributed
to women'’s health over the years.
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or nearly years, Bayer has constantly deve épe innovative BRI CEEABES0ugE TES
female hormonal products to enhance women's QOL through (R R OB
birth control and treatment of problems like dysmenorrhea. Microgynon® (EE 30ug) 1% Ba%E
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For 15 years OCs have supported Japanese women play more active roles J
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There are multidimensional issues for disturbing OC market
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OCs are an effective birth control option that women can choose, but may entail some adverse reactions.
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Employer Brand, Vol. 1: Always Questioning the Status Quo?
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For Part 1 of this series on the new Employer Brand, employees talk about how
Bayer gives us the freedom and license to question the status quo and think ahead.
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Bayer Yakuhin achieves double-digit growth for the second
yearin arow

Apr. 22

Eayer MaterialScience

TINA ZIL-RNNERE A/ R—T 1+ TRITRBE 1 %
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“Bayer Innovative airplane workshop” hosted at Nagasu Elementary
School, Amagasaki

Apr. 24

BEBOHIRIIREDBEREELT

BIEZ 2 L-223 DEIERRFTA R AZIRE

Bayer Yakuhin submits an application for marketing authorization

for Radium-223 dichloride to treat prostate cancer with bone
metastases
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May Feature
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Smartphone app developed to help rice farmers identify weeds

6}51 June

$ Jun. 1 Pick Up
01
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Bayer MaterialScience annovnced the new company name “Covestro”

$ Jun. 1
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Transfer of the distribution of the allergy drug Claritin from
MSD

Jun. 1 Pick Up
02
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Solar Impulse 2 unexpected landing in Nagoya
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Bayer to divest Diabetes Care business to Panasonic Healthcare
Holdings Co., Ltd. for EUR 1,022 million

Jun. 10

PEDESFERENRELEEORREE(CRHIS
HIMREREDDOER YV —IL R EEL VRS

Bayer Yakuhin launches "Kagayaki School” visiting lectures on
women'’s health education for high schools across the country

5 Jun. 21 Pick Up
04
6 Minutes Run for CTEPH &R RE R |

F{TE#58A131,329,000MIC
Announcement of results from "6 Minutes Run for CTEPH" is
held. The total donation reached 1,329,000 Yen

5 Jjun. 24
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Bayer Satellite Office Opening Event held at Kyoto University
International Science Innovation Bldg.

5 Jun. 26
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HAREASARBAZEAE (RVO) (LS HBLZIEDBEIS CRIRZEF
Intravitreal VEGF Inhibitor “EYLEA®" approved as a treatment of
Retinal Vein Occlusion (RVO)

Jun. 30
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(BAY 81-8973) D&EARFE AR A= IR

Bayer Yakuhin submits an application for marketing authorization
of recombinant Factor VIl product (BAY 81-8973) as a treatment
of hemophilia A

7)51 July

Jul. 24
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Bayer Yakuhin holds a science school on eyes for children and
grandparents to learn about eyes
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Bayer has announced that the new name of its
MaterialScience business will be Covestro. It
will be effective on September 1, 2015. Bayer
intends to float Covestro on the stock market
by mid-2016 at the latest. The plan for Bayer
MaterialScience to become a separate company
was announced in September 2014.

The name Covestro is made from a
combination of words that reflect the identity
of the new company. The letters C and O
come from collaboration, while VEST signifies
the company is well invested in state-of-the-
art manufacturing facilities. The final letters,
STRO, show the company is strong. It is strong
in innovation, strong in the market and with a
strong workforce.

“Covestro represents a bold new direction
and bright future for an innovation-driven
polymers company,” said Patrick Thomas, Chief

Executive Officer of Bayer MaterialScience
and CEO designate of Covestro. “We are a
company that is underpinned by strong and
experienced management with a proven track
record of excellence and full commitment to
value creation. We have loyal and dedicated
employees with whom we are confident we
can build our future success,” he added.

éOVQStI’O
A /

ra~zko(Covestro) yJOIY—2

02

Ly—s—qvitnz2.
SRS RS R

KW —DERELVTER—E%ZE
BTV —5— - AV /VULA2H. 6B THDRER
CREEREEBCREIERU HPEHE -
BMRZS5A3THICEEL . NTAFETO
8,500km%z6HM™./ > ANy T TRITIZFE
o N\TA LD KEREICH V. &t

TEADEEE REELSI NG,

V—Z— - A2/NLR2(E. 72mENS KR
REELEHDRVEZRLLGNS. EEEFD
IH2,300kg. EE 14, EOLABEE
FATT  KFEOH TER—ARITIZEN
SIvavICEIF T 20153891 (1CT 7
FEmEHFEUI,

2010FEN S NAIIL XTUTITFA T
2Fcn7O02 0RO R/N—hF—ELT
BB TIRFvoERARELTEY. OvY
Byl z)LICDVWTE2ERFZELLTWL
%, N1 TILHMRHLTVWBRM DU EDEE
HERBT B A1 Baytherm™ MicrocellZ RT3
EBRTREELEBULTHANENSSIC
10%Mm E9%. ®EEYAFR40E. BhFT
Z2A0EEVSHUWEERICTHZ 2 0E

BN Eauer MaterialSciencE RPs Rl P eanl e

W31, BIEREMTERAER B2 D & I35
[CEET,

Y —=F— - A2/ULR2(F7TA3BICN\D A BEE,
EED=OCRITERN 2016548 (CRBEAEFEERLUE

Solar Impulse 2, circumnavigating the globe
without a single drop of fuel, left Nanjing, China
for its seventh leg on Sunday, May 31st. Their
initial plan was to fly over the Pacific Ocean to
Hawaii for six days and nights, but bad weather
forced the plane to land at Nagoya Airport,
Japan.

At 72 meters, the wingspan rivals that of the
largest passenger aircraft, yet the tiny cabin
beneath the wings offers space for only a single
person, the pilot. It is a very special aircraft that
is embarking on an equally unique mission: the

LEREBCFEBIBZY—F— 1> /NULR2

first manned flight around the world without
fuel. Powered by nothing but the sun’s energy,
the ultra-lightweight Solar Impulse 2 plane
departed Abu Dhabi on March 9th, 2015.

As an official project partner since 2010,
Bayer MaterialScience developed innovative,
tailored plastics for the plane. Furthermore,
the company has sole responsibility for the
complete design of the cockpit shell. One of the
things Bayer MaterialScience is providing for
this purpose is an innovative, extremely high-
performance insulating material Baytherm®
Microcell. Highly efficient insulation is
particularly important for the aircraft because
it must withstand temperature fluctuations
between minus 40 degrees Celsius at night and
plus 40 degrees during the day.
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Bayer announced on June 10 the finalization
of an agreement to divest its technologically
advanced Diabetes Care business to
longstanding partner Panasonic Healthcare
for EUR1,022 million. Bayer HealthCare CEO
Werner Baumann expects that the sale, which
includes products such as Contour blood
glucose monitoring meters and Breeze 2
lancing devices, will support the long-term
sustainability of the DC portfolio

—

04

ESSedl Eayer HealthCare N TLERGREH

l F'6 Minutes Run for CTEPH {5 R R =R

FTE#HE(31,329,000HI(C

6B21H. N1 IV EREFEHERFEBRO 7 v ~
HILI—M ZERX71—JLRTI6 Minutes
Run for CTEPH™ Ot REERERELT.
CNIF2013FASERBLTVBIERTOV S
LT, CTEPHEZHTERF D B %21 67 51T EE R )
(57 & CTEPHERAF T/ O v H—&
FOME B A NI ITILEE —BRAB(CEX
BEMBEBEEN AR NTOREICE-TEAE
RS MBI AD2013/14£2014/15MD
=AU RAEETEME S L. Tkm=
1,000 CEL £ e MEEESE
TADQOL (EENHE)ETR—NTZTOY
Z L CEBRKRICERNTEZED,

LH (G RRAZEZTHNERTERSEN
Rty HZEEHNTCTEPHIEERRAEIEL.
ZLDADERTICTZEVE T TVWERAET
FIRRDOEZZ CENAY Y EFUN T
e ZDH BRI ANEHIC DOV TRE. ]
BT ADORAXEEITERSI7kmE AR~
SIEOEITIER 792k EhtE3E1,329km
[C730), ZMTHREE(E 1,329,000 (C Eo Tz,

FHEERIFMEITANSNPOEA PAH
NDENERFEERICEBE. CLEZ—%
F Ty h—0ZTTFCFREIDDED L E

BETyH—HE=FE SHE CFENOMH
BEANSTDE - Dig BHEAM &L THR
TELOADZEEENTEATO-TELWL
EVWSBULHMEZ SN,

NA TILVERECTEPHEE S ADQOLM
FICEMTERLD. 5l SHEEREENCEW
ATV,

@1 MAR AR s I EAE
(Chronic Thromboembolic Plumonary Hypertension)

Bayer Yakuhin announced its donation pledge
from "6 Minutes Run for CTEPH" events now

totals ¥1,329,000, representing ¥1,000 for
every kilometer run by participants, including

BERRERSSNELB(CLDITRRTY

CTEPH Ambassador and pro soccer player
Hajime Hosogai. The donation will go to
programs for enhancing the QOL of patients.
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(OTEL703-6266-7255

(OFAX./03-5219-9705
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BAONLIIL

NI R—=ITFT1e oI BARH
HRHATRBEXAOA1-6-5 T100-8268

Tel. 03-6266-7010

Bayer Holding Ltd.

1-6-5 Marunouchi, Chiyoda-ku, Tokyo 100-8268
Tel. 03-6266-7010

NA TIVERGAR

KAt XiEHE2-4-9 T530-0001

Tel. 06-6133-7000

Bayer Yakuhin, Ltd.

2-4-9 Umeda, Kita-ku, Osaka 530-0001
Tel. 06-6133-7000

BAEARZy R &

ABRHIEXBH2-4-9 T530-0001

Tel. 06-6133-6250

Nihon Medrad K.K.

2-4-9 Umeda, Kita-ku, Osaka 530-0001
Tel. 06-6133-6250

NI /Oy THA I ABARH
RREBFRBEXADAT-6-5 T100-8262

Tel. 03-6266-7007

Bayer CropScience K.K.

1-6-5 Marunouchi, Chiyoda-ku, Tokyo 100-8262
Tel. 03-6266-7007

NI IFTITIVTA T ABRARH
RREBTFRBEXADAT-6-5 T100-8211

Tel. 03-6266-7260

Bayer MaterialScience Ltd.

1-6-5 Marunouchi, Chiyoda-ku, Tokyo 100-8211
Tel. 03-6266-7260
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Tel. 06-6497-2300

Sumika Bayer Urethane Co., Ltd.

3-13-26 Kukuchi, Amagasaki, Hyogo 661-0977
Tel. 06-6497-2300
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Tel. 03-3562-1023

DIC Bayer Polymer Ltd.

2-8-5 Kyobashi, Chuo-ku, Tokyo 104-0031
Tel. 03-3562-1023
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